	Corporate Outreach Meeting Notes
	

	
	

	Date  3/28/07         
	

	Attendees: Agilent - Bob Lydum, Astrazeneca - Mary Beth Rose, De. Air                                       National Guard -  T.Sgt. Gwyn Martin, General Motors -  Barbara Ruggiero, Kenneth Ringgold, Perdue – Sam Fulginiti, Psychotherapeutic Services- Keith O’Connell, Tilcon – Norene Brennan, Transportation Mgmt. Assoc. – Suzanne Reph, Verizon - Mary Beam, Walmart – Quncy Robinson.

Office of Highway Safety – Tricia Roberts, Andrea Summers

	
	

	
	

	
	

	
	Action Required

	I.  Corporate Outreach Program
	

	A. Program Calendar & Communication for 2007

a. New advertising campaign program in May Click It For Tickets, promotes free NASCAR tickets based on certain requirements for individuals who go through a law enforcement checkpoint; individuals who won would also be able to record a public service announcement related to Click It or Ticket  - 

b. Question was asked about corporations that perform seat belt and check points on their grounds would they be able to participate in the Click It For Tickets 

c. Information on how to perform a seat belt observational survey and check point was requested.

d.  Personal responsibility platform for education

e. Request for more information on pedestrian safety and bike safety

f. June is National Safety Month


	Informational - NAR

Due to the requirements and the security needed with the hand outs only law enforcement agencies would be involved 
Information on how to perform will be sent out via email and will be posted on the OHS website ASAP.  Any other questions contact Pam Knotts

Personal responsibility will be emphasize in most advertising campaigns

More written information is being developed by OHS and will be communicated 

No Action for 2007 – Delaware has other state wide campaigns running in May and July and cannot support other programs this year.



	B. Improvements to the current Outreach Program
	

	a. Ordering promotional items.

b. New idea was suggested for traffic awareness– use of tent cards for cafeteria and break room tables.


	The OHS website will contain pictures of promotional items and contact information for at least 2 marketing vendors from which businesses could order items or businesses could use their own vendors. 

Tent cards with awareness info will be utilized in next program

	c. Café/lunch time speakers 


	Speakers are available for traffic safety presentations at businesses – contact Pam

	d. New campaign for Drive Safely to Work Week

  
	Corp partners thought this would be a good idea for October 2007.  OHS would customize a message for each day of the week. 

	
	

	C. Corporate Sponsorship Opportunities

a. Information was given to attendees concerning the opportunities for businesses/corporations to sponsor:

b. The purchase of child booster seats, car seats for underprivileged families.   

c. The purchase of billboard, radio ads that would include sponsoring company’s name along with OHS.  Spanish billboard ads could also be purchased.
	Corp. that are interested should contact Pam.  This is a great public relations opportunity to have business names associated with OHS to promote road safety, for reasonable dollar amounts. 


	        D. Traffic Safety Legislation- Recent and Pending –                   Andrea  Summers Community Relations Officer


	Copy of presentation will be on the webpage as soon as possible

	
	

	       E.  Use of Monthly Safety Program emails and written materials and posters

a. Suggestion was for monthly program emails to be sent 3 wks prior to the beginning of the month.

b.  Newsletter articles are helpful 

c. Suggestion to put all attachments from emails on the website as well as on the email 

d. Some businesses/corporations only want electronic version of posters and flyers 

e. Suggestion made that campaign logos be available for businesses/corporations to put on their own promotional materials. 

f. Would like to have OHS website link on business/corporate website. 


	Will try to implement whenever feasible

Will implement as much as possible – also see press releases on website for newsletter info
Will implement as soon as possible

Please let Pam know if you do not want any written materials sent

Still investigating

Follow up at Sept meeting

	             F.   Best Current Practices
	

	a. Sharing ideas

b. Suggestion made to incorporate on OHS website “Corporate Highlights” that would focus on success stories that could be learning’s for other businesses/corporations 

c. Suggestion made to add to OHS website a means of exchanging and sharing ideas and learning’s of company’s safety programs without giving any proprietary information. 

d. Suggestion made to include link to other resources on the OHS website.  
	Investigating – will grow this idea with the corp program

Investigating – more to come
Resource links are already incorporated on many OHS webpage’s and new links will be added as warranted.



	         G.    Innovative Traffic Safety Awareness Ideas

a. Ideas that company’s could avail themselves of to promote traffic safety include

· Health & Safety Fairs

· Mocktails – partying without alcohol typically Christmas, could expand to other holidays e.g. Cinco de Mayo, Halloween, etc.

· Lunch time café tables or presentations

· Banners – could rotate large campaign banners among employers.
	Contact Pam for more information on any of these ideas


